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Rumours abound about wheeze carried out
by builders, craftsmen and artisans around
Leeds. For example, I'm extremely confident
that one of our great Leeds buildings has
within it a decorative owl that has been
adorned with hand crafted, life-like and
erect male genitalia.

If you look closely at the clocks on the side of
the Civic Hall you will notice a chelonian
(tortoise or turtle) in each corner. Folklore,
from my Dad’s generation, has it that these
were not part of the original brief; they were
added by the craftsmen. The workers assured the
decision makers that any civic, south facing clocks
should include a turtle reference, however small.
They asserted that it was a tradition which linked
back to ancient Greece where turtles were often
used to symbolise and, for a short period,
measure time. The truth was more prosaic.
Tortoise was the nickname of their apprentice,
who not only worked slowly but had no neck.

THE CIVIC HALL CLOCKS

— This piece of information was kindly contributed by
Leeds’s greatest ever author/writer... ever, Mick McCann.

As you walk, don’t rush the experience. Remember that moving from one point to the other
is as important as arriving. Being an explorer requieres open eyes and an inquisitive mind.
Take your time to look at what'’s around you, be curious, ask questions, and be imaginative.
These are just guidelines—THERE ARE NO RULES.

OPEN YOUR EYES

How many of these can you spot?
— Faces looking down at you

— Owls

— Yorkshire roses

Pay special attention to the buildings you walk past;
avoild looking at window shops and try to look up. The
buildings in the city centre are very detailed, but we
tend to ignore them!

Observe people’s expressions. Do they look happy?

In 1973 Leeds United entered into a deal
with kit manufacturer Admiral to become
the first club in the world to design shirts to
be sold to fans as replicas. The club received
a royalty for each shirt sold. Leeds gave the
world the craze for replica football shirts.

To further exploit the market, Leeds
introduced an away kit that they wore in all
away games and a replica. Up until this
point teams had an occasional ‘change kit’
used only when kits clashed. So LUFC also
introduced the away kit which has now become
ubiquitous in European football.

THEY ALL COPIED LUFC

Leeds were also the first English team to wear a
visibly branded kit (Admiral) during the 1973-74
season. In the same year, German football team
Eintracht Braunschweig did a deal to display a
brewer’s logo on their shirt, so it’s a tossup as to
which was the world’s first football shirt to
display a commercial company’s logo. This is the
beginning of the hugely valuable, modern
sponsorship of football shirts.

Replica shirt sales have become a major revenue
stream for clubs and a way to nick our money.
Real Madrid, (the team that Leeds copied their all
white strip from) sell an average of 1.4m replica
shirts (worth £31m) a year. For the major brands
(Nike, Adidas etc.) replica football shirt sales are
worth around £3.4 billion annually and it’s all
thanks to Leeds United and Admiral changing the
world of football.

So whenever you see anyone, anywhere in any
replica football shirt, just remember, that’s Leeds
that is. They nicked it off us.

— This piece of information was kindly contributed by
Leeds’s greatest ever author/writer... ever, Mick McCann.

MAKE AN EFFORT TO LISTEN

Make a stop (or several ones in different spots!) and try
to shut down your senses — close your eyes if possible.
Focus only in what you hear and try to separate
different sounds. How does the space change when you
concentrate on listening to it?

Aim for at least two minutes of intense listening.

ASK QUESTIONS & COMPARE

Focus on the space you're experiencing and try to
ask questions about the way it’s built, the
transformations it has gone through, the people that
converge in it. How does a space make you feel?

Compare different spaces and the way you
experience them.

Notice your assumptions of a place before you read
the information provided in this guide. Does your
perception change after reading?




